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About this Presentation

• These remarks are those of the author and do 
necessarily reflect the views of the Commission 
or any individual Commissioner
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Overview of FTC Activities

• Consumer Complaint Monitoring

• Law Enforcement Working Group

• Consumer and Housing Counselor Education

• Staff Comments on FFIEC Proposed Guidance
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Law Enforcement Working Group 
on Reverse Mortgages

• The FTC established a working group of federal 
and state law enforcement authorities to discuss 
issues related to reverse mortgages

• Goal:  Enhance coordination among 
enforcement officials to respond effectively to 
unlawful activity
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FTC Brochure for Consumers
“Get the Facts Before 

Cashing in on Your 
Home’s Equity”

• Types of Reverse Mortgages

• Loan Features

• Consumer Tips

• Where to Report Fraud
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FTC Alert for Counselors

• How to Spot Deceptive 
Claims and Practices

– Broad and unqualified claims
– Government look-a-like logos
– Cross-selling

• Where to Report Possible 
Violations
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FFIEC Proposed Guidance on 
Reverse Mortgages

• Lenders should review advertising and 
marketing materials for claims about: 

• product features, loan terms, and product risks
• borrower obligations for property taxes, insurance, and 

maintenance

– Examples of potentially deceptive claims:
• “Income for life”
• “No payments ever”
• “No risk”

• Additional guidance relates to counseling, cross-
selling, and third-party risk management
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FTC Staff Comment on FFIEC 
Proposed Guidance

“Although reverse mortgages may be useful for 
some consumers, it is important that consumers 
understand the costs and benefits of such 
products, which will result in a reduction in the 
equity in the most important asset many 
consumers have—their homes.”
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FTC Staff Comment on FFIEC 
Proposed Guidance

“FTC staff encourages reverse mortgage lenders 
and brokers under the FTC’s jurisdiction to 
review and consider the Proposed Guidance’s 
advice and examples relating to deceptive 
claims.”
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