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55+ Housing- Builders, Buyers and Beyond

• Conducted in February 2009 in 
partnership with NAHB

• Builders Survey
– 254 NAHB builder members
– asked what features included in 

houses in 2008

• Consumers Survey
– 1,522 55+ heads of household
– rated features and amenities 

they would like to have 

• Compared consumer preferences 
with builder activity



Source: MetLife Mature Market Institute, 55+ Housing: Builders, 
Buyers and Beyond, September 2009

When Respondents Plan to Purchase a Home

Reasons for new home



Type of Community Currently Living in 
and Would Consider Moving To

Source: MetLife Mature Market Institute, 55+ Housing: Builders, 
Buyers and Beyond, September 2009

What are buyers looking for?



Source: MetLife Mature Market Institute, 55+ Housing: Builders, 
Buyers and Beyond, September 2009

Plan to Age in this Home or Buy Another Home

Stay or Leave?



Source: MetLife Mature Market Institute, 55+ Housing: Builders, 
Buyers and Beyond, September 2009

Home and Community Services Preference
What do buyers want?



Source: MetLife Mature Market Institute, 55+ Housing: Builders, 
Buyers and Beyond, September 2009

Location and Community Amenities



Two Story Vs. One Story

Source: MetLife Mature Market Institute, 55+ Housing: Builders, 
Buyers and Beyond, September 2009

Architectural preference



Source: MetLife Mature Market Institute, 55+ Housing: Builders, 
Buyers and Beyond, September 2009

Preferences for Length of Loan and Other 
Financial Options if Were to Buy a House

Financing



Source: MetLife Mature Market Institute, 55+ Housing: Builders, 
Buyers and Beyond, September 2009

Primary Source of 55+ Buyers’ Down Payment

Show me the money



Source: MetLife Mature Market Institute, 55+ Housing: Builders, 
Buyers and Beyond, September 2009

Down Payment Preferences of 55+ Homebuyers

Finances



Source: MetLife Mature Market Institute, 55+ Housing: Builders, 
Buyers and Beyond, September 2009

Motivation for Relocating



The MetLife Report on Aging in Place 2.0

• Need for a coordinated system of 
resources and technology to help 
people “Age in Place”

• Reports challenges, goals & benefits 
of next generation model, Aging in 
Place 2.0

• Includes potential costs necessary to 
Age in Place

• In conjunction with Louis Tenenbaum, 
an industry expert



What Does it Mean?

• “Aging in Place” is staying in one’s own 
home even when age or health-related 
changes make it difficult to care for oneself 
easily and safely.

Source: MetLife Mature Market Institute, Aging In Place 2.0, September 2010



What are the Goals?

• Independence
• More economical use of available 

resources
• Creation of coordinated, comprehensive, 

and collaborative relationships between 
businesses and service providers

Source: MetLife Mature Market Institute, Aging In Place 2.0, September 2010



The MetLife Report on Aging in Place 2.0

Source: MetLife Mature Market Institute, The MetLife Report on Aging in Place 2.0,
Figure 2, 2010

The Continuum of Care



What Steps are Necessary?

• Homes prepared 
• Investment in businesses 
• Care management

Source: MetLife Mature Market Institute, Aging In Place 2.0, September 2010



What Does it All Mean?

• Support and stress reduction for family 
caregivers

• Employment opportunities
• Efficient use of resources
• Cost reduction 

Source: MetLife Mature Market Institute, Aging In Place 2.0, September 2010



What Does the Future Hold?
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