
Facebook Game Plan: Developing a Successful 

Skill Set (A Facebook Advertising Case Study)
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LaunchHawk Marketing, LLC

Jim Berkowitz 

Founder & CEO of LaunchHawk Marketing, LLC.

Founder of 6 other startups.

Mentor with the Telluride Venture Accelerator and SCAPE. 

Mentor with TechStars StartupNEXT and Startup Weekend Programs

Creator of the PinPOINT Program (For Product Positioning)

Expertise in Launching Startups, Growth Hacking, Digital Marketing & CRM 
Technology
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Facebook Ad Case Study

Thank You To: 
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Why Facebook?
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Facebook Audiences

Custom (Target) Audiences
Lookalike Audiences

Retargeting Audiences
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Retargeting
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Case Study Custom Audience
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Types of Facebook Ads
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Facebook Ad Formats
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Facebook Ad Pictures
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Facebook Ad Text
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Facebook Ad Text

Ad Engagement:

Reach:  3290 people (329/day - .10/person) —

Total Impressions:  3,982

All Clicks:  214

Engagement with Ad: 6.5% of Reach

CPC (Cost Per All Clicks): $1.56

CPC (Cost Per Click) to Lead Form: $3.15

All Clicks - Note: Clicking 

on picture or button goes to 

the Facebook Lead Form



Facebook Ad Lead Form

No mention of

Reverse Mortgage - only benefits

Prospects may be 

uncomfortable with this 

Automatically filled in

by Facebook 
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Better if something more specific

Picture defaults, but

could be different 



Facebook Ad Lead Form

Lead Form Engagement (Landing Page):

Link Clicks (Image & Button Click) To Lead Form:

CTR To Lead Form: 106

CTR %: 3.22 %

CPC:  $3.15/Click
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Leads From Ad:

Lead Form Conversion Rate: 17% (from Form)

Leads Generated: 18

Cost per Lead:  $18.54



A/B Testing: Test, Test Test

So, How do You Maximize 
Lead Generation at The 

Lowest Possible Cost?



A/B Testing: Test, Test Test

So, How do You Maximize 
Lead Generation at The 

Lowest Possible Cost?

Always Be Testing!
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LaunchHawk Marketing, LLC

Jim Berkowitz
LaunchHawk Marketing
Founder & Lead Growth Consultant
Telluride, Colorado
Website: http://www.launchhawk.com
Mobile Tel#: 720-384-5953
Email: jberkowitz@launchhawk.com
LinkedIn: https://www.linkedin.com/in/jberkowitz/ 


